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Summary 
The project investigates manifestations of ethics or morality 
– two concepts we use interchangeably – in everyday conver-
sation by zooming in on health communication in Cameroon 
and Ivory Coast. It draws on constructivist and phenomeno-
logical conceptualizations of ethics by assuming that there 
are no moral phenomena as such, but that ethics is intimately 
tied to interaction. According to this view, conversationalists 
are ‘doing ethics’ by constantly and co-constructively bring-
ing about the moral meaning of a state of affair or an event. 
Hence, doing ethics relies largely on communicative practices. 
With our interest in moral communication, we first aim to gain 
a better understanding of the still under-investigated relation 
between ordinary ethics and language in general. Second, 
and more specifically, we intend to examine some of its lin-
guistic manifestations and thus to contribute to a description 
of pragmatic features in African varieties of French.

Key questions
In order to study everyday ethics from a linguistic and com-
municative perspective we tackle two main, closely inter-
twined research questions: Which are the forms and which 
are the functions of moral communication? Due to the current 
pandemic, we narrowed down our interest in health commu-
nication on Covid-19 discourses in Cameroon and Ivory Coast 
while also investigating sensitization measures on early preg-
nancies in one of the PhD projects.

Methods and concepts
A descriptive understanding of doing ethics requests an em-
pirical approach. Our database consists mainly of face-to-face 
conversations, mostly structured interviews, enriched by ex-
amples from the social media. The oral data are audiotaped 
and then transcribed for the purpose of a subsequent analysis. 
Here we resort to qualitative and interpretative methods by 
drawing on theoretical insights from Discourse Analysis, Con-
versation Analysis and Interactional Linguistics.

Vision
Our paramount aim is to investigate the interactive process-
es by which moral meanings emerge and are negotiated in 
health communication with a special focus on Cameroon and 

Ivory Coast. In doing so, we will contribute first to a better the-
oretical framing of doing ethics by focusing on its linguistic 
and communicative aspects, and second advance its empiri-
cal study by means of a data-based analysis which targets its 
most prominent forms and functions in specific media and 
face-to-face settings.

Contribution or relation to the Cluster‘s aims & goals
Dealing with the heterogeneous African worlds from a lan-
guage viewpoint, the project focuses on two highly diverse 
linguistic landscapes where French, through its contacts with 
various other languages, comes to incorporate different world 
visions, speech habits and moralities. As a key concept mul-
tiplicity enables us to capture the different moralities, their 
linguistic expressions and communicative functions. Relation-
ality is at the heart of our project, since our take on moral com-
munication as emerging in interaction, promotes especially 
the study of social and personal relations. Reflexivity is crucial 
insofar as our interest in ordinary ethics inevitably confronts 
us with membership categories, i.e. the conversationalist‘s no-
tions of moralities. In addition, reflexivity is a main tool when 
it comes to evaluate previous research on moral communica-
tion, mostly carried out in Western countries with reference 
to data from the global North, as an appropriate theoretical 
framework for the African context. Finally, our research top-
ic has an important heuristic potential which we will play out 
both in our multinational research team and in our interdisci-
plinary research section.
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